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B cmammi poszensoaromecs maxi acnekmu CI08HUKOB020 3ANACy CY4ACHOIL
AH2NIUCLKOI MOBU, AK HA36U KYIIHAPHUX CMPA8, CHONCUBAHHA 1X#CI ma icmopis
BUHUKHEHHs IX HA36. YV CyuacHux ymoeax MIdiCKyIbmypHOI KOMYHIKayii Ha nepuiuti
NIAH BUCMYNAE CMAHOBLEHHS, 3MIYHEHH MINCKVIbMYPHUX BIOHOCUH, CHeyuqiuHi
0COOIUBOCNI KONCHOT MOBU.

Dica cama no cobi € 00HUM i3 OCHOGHUX NPOABIE KYIbMYPHUX 63AEMO36 A3KIE
Ccb0200HI. OCb YoMy BUBUEHHS PISHUX ACNEKMIB 2ACMPOHOMIYHO20 OUCKYPCY, HA AKI
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63AEMHO BNAUBAIOMb PI3HI HAYIOHANbHI KYXHI 6 HAUIOMY WBUOKO MIHAUBOM)
CYYACHOMY C8imi, HADY8A€E HOBO20 IMNYIILCY .

V' cyuacnux ymosax MidcKyIibmypHOi KOMYHIKAYii opmyeanHs, 3MiyHeHHs
MIJHCKYTbMYPHUX BIOHOCUH, CHEYU@IUHI 0COOIUBOCMI KOMCHO2O 2ACMPOHOMIUHO20
Ynooobauus ¢hopmysanuca npomsecom 6azamvox cmouaime, I, 36UYALHO, MAKI
ocobausocmi, K 2eoepaghiune NOAONCEHHS, Kiimam, peicis, mpaouyii ma oCHO8U, d
MAaKoM#C eKOHOMIYHI (hakmopu He Moeau He enaugamu Ha Hux. Yacmo docmamuvo
NpOCMoO NO2NAHYMU HA me, wo icmb N00UHA, wobd eusHauumu, 36i0KU 6IH, AKI
NepeKOHAHHs MA€ I AKUU Cnocio xcumms eoe.

Bioomo, wo mosna ocobucmicmo icuye 6 neeuiui Kyibmypi ma mac 0a308i
yiHHocmi - KyabmypHi nouamms. Ilonamms, wo icHylomb ) KOJIEKMUBHIU
cgioomocmi, ICMOMHO 3HAYYWI AK O [HOUBIOYANbHOI ocobucmocmi, max i 0/
KOJIeKMUBHOI KYJIbMYPHOI I0eHMUYHOCII 3A2AT0M.

IIpobnema susnayenHs NOHAMMA «idHcax» AK KYJIbMypPHO20 NOHAMMA 8 CYUACHIU
meopii mosu y 21 cmonimmi SUKIUKAE NIOBUWEHUL iHmMepec Y MOB03HABYIE mda
JiHeBOKYIbMYpON02i8. Lle nonamms 6 niHe@icMu4Hiltl Kya1bmypi € 0OHUM i3 HAUMeHU
BUBYEHUX | BUSHAYEHUX, XOUA 1i020 3HAYEHHS MA KYIbMYPHI YIHHOCMI 00CUMb BUCOKI.
Dica ma kyxua 6yov-axoi nayii yinicno nos’azamni 3 Mogoio i 8idob6paxcaromvca 6 ii
CNOBHUKOBOMY 3anaci. Y cucmemi HAYIOHANbHUX YIHHOCMEU KYIbMYpHEe NOHAMMSL
«Iocay nocioae ooue 3 knouosux micyv. Lle a6uwe MoxicHa po3ensOamu 3 pisHUX
nosuyiu. Ili0 eacmpoHoOMiuHUM OUCKYpCOM Y Hawid podbomi Mu po3yMIEMO
0coOaUBULL 8UO CNIOBECHO-COYIANLHO20 OUCKYPCY, MEmOI0 K020 € OO0CACHEHHs
neeHo2o muny cninikyeamusa. lLle ¢pacmenm mexcmy uu Mo8u, no8’A3aHUl i3
npoyecom Xapyy8aHHs, 8 AKOMY pO32NA0Al0mbCsa YYACHUKU, YMOBU, CHOCOOU
CRINKYB8AHHA, cepedosuuye, 8 AKOMY 8i00)8AEMbCsL PO3ZMOSBA.

Knwuoesi cnosa: cacmponomiynuii OUCKypc, KyaiHapHuti OUCKYpC, HAYiOHAIbHA
KYXHS, HAYIOHAIbHO-KYIbMYPHA cneyuika, AiHe80KYIbMYPONLO2isa, KYIbMYPHI
KOHYenyii, nicm, CNOMCUBAHHSL 1)#CI, NPOYeC XapuyB8aHHsL.

PECULIARITIES OF ETYMOLOGY AND LEXICAL STRUCTURE OF

(AxtyaneHi mutanns eTHoiHTBicTHKRH [Aktual'ni pytannja etnolingvistyky])
Oco06J1MBOCTi €eTHMOJIOTIT TA JIEKCHYHOI CTPYKTYPH aHrJilicbkux Ha3e ctpas [Osoblyvosti etymologii' ta
leksychnoi' struktury anglijs'’kyh nazv strav] (Ykpaincekoro)
© JIucenxo K. B. [Lysenko K. V.], lysenkokath@gmail.com

129



http://semantics.knu.ua/index.php/prblmsemantics
mailto:lysenkokath@gmail.com

ISSN 2413-5593 (Print); ISSN 2663-6530 (On-line)
2020. Ne 38 : 128-140
Social Sciences. Arts and Humanities
PROBLEMS OF SEMANTICS, PRAGMATICS AND COGNITIVE LINGUISTICS
[PROBLEMY SEMANTYKY, PRAHMATYKY TA KOHNITYVNOI LINHVISTYKY]
Taras Shevchenko National University of Kyiv, Ukraine
http://semantics.knu.ua/index.php/prbimsemantics

ENGLISH BRAND NAMES OF DISHES

Catherine V. Lyssenko (Kyiv, Ukraine)
lysenkokath@gmail.com

PhD (Philology), lecturer at
Department of Foreign Languages for Mathematics Faculties
Taras Shevchenko National University of Kyiv
(Ministry of Education and Science of Ukraine)
14 Taras Shevchenko Blvd., Kyiv, Ukraine, 01601

The article considers such aspects of modern English vocabulary as the names of
culinary dishes, food consumption and the history of their names. In modern conditions
of intercultural communication the formation, strengthening of intercultural relations,
specific features of each language come to the fore.

Food itself is one of the main manifestations of cultural relationships today. That
is why the study of various aspects of gastronomic discourse, which are influenced by
different national cuisines in our rapidly changing modern world, is gaining new
impetus.

Under the gastronomic discourse in our work we understand a special kind of
verbal and social discourse, the purpose of which is to achieve a certain type of
communication. It is a piece of text or language related to the eating process in which
the participants are considered, the conditions, the ways of communication, the
environment in which the conversation takes place.

In modern conditions of intercultural communication, the formation,
strengthening of intercultural relations, specific features of each gastronomic
preference have been formed over the centuries, and, of course, features such as
geographical location, climate, religion, traditions and foundations, as well as
economic factors could not affect them. . It is often enough to just look at what a person
eats to determine where he comes from, what beliefs he has and what lifestyle he leads.

It is known that the linguistic personality exists in a certain culture and has basic
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values — cultural concepts. The concepts that exist in the collective consciousness are
essential for both the individual and for collective cultural identity in general.

The problem of defining the concept of "“food" as a cultural concept in modern
language theory in the 21st century is of great interest to linguists and linguistic and
cultural scientists. This concept in linguistic culture is one of the least studied and
defined, although its meanings and cultural values are quite high. The food and cuisine
of any nation are integral to the language and are reflected in its vocabulary. In the
system of national values, the cultural concept of “food" occupies one of the key places.
This phenomenon can be viewed from different angles.

Key words: gastronomic discourse, culinary discourse, national cuisine,
national-cultural specifics, linguoculturology, cultural concepts, fasting, food
consumption, nutrition process.

The newest achievements of philological science and a noticeable progress of
information technologies make it possible to move further to widen the range of
researches in modern linguistics. One of the most essential directions is a complex
investigation of lexicology covering the sphere of gastronomic discourse.

In modern conditions of intercultural communication the formation,
strengthening of intercultural relations, the specific features of every language come
to the fore. The relevance of this research lies in the fact that certain features of
culinary discourse in Britain and America haven’t been thoroughly investigated yet
which practically confirms the relevance of the research subject.

The food itself is one of major manifestations of cultural interrelation today.
That is why studying of different aspects of gastronomic discourse mutually influenced
by various national cuisines in our quickly changing modern world achieves a new
impetus.

The actuality of the article is preconditioned by the necessity of studying the
etymology and lexical structure of brand names of English dishes, influenced by many
factors of intercultural communication. Food and cuisine of any nation are integrally
linked with the language and are reflected in its vocabulary.
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The aim of the article is detection of structural patterns of brand names of dishes
and their peculiarities, which is noticeable while examining the dishes in culinary and
cookery books.

The object of the research are English culinary terms and their structural
diversity.

The material of the research paper is the brand names of dishes picked out from
three culinary books of different authors and origins [7; 8; 10; 11].

Language as a peculiar part of the national culture conceptualizes and reflects
all its elements, indirectly representing the forms of life of the nation and its
psychology.

It is known to be a form and a means of reflection by a person of the surrounding
reality and himself, as a means of acquiring knowledge about this reality.
Linguoculturology studies a person in the aspect of his interaction with the surounding
world, affixed in the mind in the form of images, associations, symbols, behavioral
acts. We are witnessing a rapid growth of linguoculturology as a science which studies
the phenomena aimed at revealing national-cultural specifics. The evolution of this
science was also due to the fact that it revealed a certain mismatch of the semantics
and a simple reflection of the picture of the world in linguistics. The basic unit that
integrates language and culture in their interpenetration is a concept of culture,
characterized by the complex of senses, acquired by the experience of knowledge by
explaining a nationally meaningful sense.

Today the problem of the interrelation between the semantic and the cognitive,
first and foremost, of the concept and the concept sphere is actively investigated. The
term "cultural concept" in linguoculturology is a commonly accepted term. Its research
allows us to reveal the national specificity of the concept and the whole conceptual
sphere of a particular language, since the language personality exists in a particular
culture and possesses basic values — cultural concepts. Each linguistic personality is
individual in his or her cultural concepts, but the concepts existing in the collective
consciousness are of the greatest interest to linguists. Such concepts are also referred

to as "key concepts of culture™, "nuclear (basic) units of the picture of the world", and
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are existentially significant for both an individual personality and collective cultural
identity in general.

The key concepts of culture are abstract concepts, such as for example, fortune,
conscience, freedom, sin, work, time, space, etc. Among them we may think of food
as a cultural concept. The problem of research and definition of "Food" as the cultural
concept in modern language theory in the 21% century arouses an increased interest of
linguists, philosophers, linguoculturalists and psychologists. As is shown by
observations, this notion in linguistic culture is one of the least studied and defined, at
the same time as its significance and cultural value are quite high. In the system of
national values, the cultural concept “Food”, according to our observations, occupies
one of the key positions. A cultural axiom "A man is what he eats" requires today's
modern decoding and analysis in the framework of researching 'Food' as a global
concept.

Among the researchers who investigated the concept of food I’d like to mention
the work of Maroushkina N. S. [3], who in her research dealt with a symbolic
component of the meaning of phraseological units. She studied the lexemes “bread”,
“milk” and “butter” in the three languages (English, German and Russian). It’s
interesting to note that phraseological units with a component” bread" may have not
only different linguistic meanings, but also a different symbolic reading. In Russian,
bread has the widest range of symbolic values. First of all in Russian culture it is a
symbol of hospitality. Give bread and salt (meet with bread and salt) means “a friendly
welcome, meeting dear, welcome guest”, forgot to make / forget bread and salt —
“exercise grateful ingratitude to friendliness and hospitality once used”; bread and salt
— “treat offered to the guest; care about someone”.

Similar phraseological units are based on metonymic transferring the name of a
part of an old ritual of meeting guests when they carried bread and salt as a sign of
respect. Bread was considered a sign of goodwill, salt — a sign of love. However in
English and German such a meaning is not traceable. It also meant a symbol of
friendship. To drive bread and salt means “Be on friendly terms”; to share bread and
salt is about close friendship. “Bread Salt” as attributes eating together began to be
accepted as signs of friendships or close relationship.
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A symbolic meaning of spirituality is represented in the phraseological unit
“bread our daily” — “the most important, absolutely necessary.” By origin this unit is
biblicalism (“Our bread daily give us this day”’(from the prayer to the Lord).The
symbolic understanding of bread as a spiritual value intrinsic to different ethnic
groups, reflects linguistic mechanisms and world perceptions. So in English there is a
phraseology “by bread and salt!” — “I swear by God!”, in German there is a phrase
“unser tiglich Brot” — “Our daily bread.”

The symbol of materiality is also realized in phraseological units: not to be alive
by bread alone — man must take care of satisfying not only material, but also spiritual
needs, do not feed with bread — (about a strong addiction) — passion, about the desire
to get what you want. In English there is a phrase “have one’s bread buttered for life”
which means to be financially secure. “To know on which side one’s bread is
buttered” — take into account your own interests.

Eating and talking are well known universal human traits. Every healthy human
being and every society or group eats and talks. Both language and food are culturally
dependent and vary according to such factors as gender, age, or situational context, or
even lifestyle. There are vast differences both in the food-related behavior of different
cultures as well as in the languages of the world.

As they say: “Food is a bridge between nature and culture” and so is language.
Brillat-Savarin, one of the earliest food writers, claimed: “Tell me what you eat, | will
tell you what you are” [6]. Again, linguists and other social scientists have shown that
identity is constructed through language. Hence, “every coherent social group has its
own unique foodways” and its own unique language use. You are different or you are
the same depending on what you eat and how you speak. “If we are to understand
women’s gender roles ... , we need to study food” [2001a: 4] “and’-, the linguist adds,-
“language”.

Under the gastronomic discourse we understand a special kind of verbal-social
discourse, the purpose of which is the achievement of a certain type of communication.
This is a piece of text or speech related to the nutrition process, in which participants
are considered, conditions, methods of communication, the environment in which the
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conversation takes place, the place and the time of communication, goals and motives,
as well as genre and styles. To date, the full definition of this term does not exist, since
this phenomenon can be considered from different positions.

As we know, nutrition is an essential component of the cultures of the world. It
forms the basis of life of humanity. The most common fear of a modern human is to
lose sources of power. Food is being built around all the human activity. As noted by
Doctor of Philology A. V. Olyanich, the author of the term “gluttonia” and “gluttonic”,
the food becomes exactly the basis on which the worldview of people is built, from
which, therefore, it follows that this area may be described using linguistic means [4
: 468]. A fragment of the gastronomic discourse may be the nucleus of text or speech
related to the nutrition process. You can include here the conversation of a restaurant
visitor with the waiter or simply a visitor reading a menu. In this case, related factors
are to be taken into account too. The gastronomic discourse in its form and structure
contains a large set of extralinguistic properties. It reflects cultural, linguistic, ethnic
and ideological worldviews.

Gastronomic preferences were formed throughout many centuries, and, of
course, such features as geographical location, climate, religion, traditions and
foundations, as well as economic factors could not but affect them. It's enough just to
look at what a person eats to determine where he is from, what beliefs he has, and what
kind of lifestyle he leads.

It’s important to mention that the geographic settlement of the peoples also
predetermined their tastes. Since ancient times, people have been consuming the food
that was available in their habitats. Coastal residents boasted rich catch of fish and saw
in their plates unusual marine reptiles, whereas mountain dwellers had to be content
with milk and meat from the livestock they raised, the forest-steppe population
consumed products received from livestock and forestry, the inhabitants of southern
countries could enjoy the abundance of fruits and vegetables.

The development of diet has led to the fact that some food began to prevail,
while the rest was not used in principle. Subsequently, this became the basis of the
national cuisine, which led to formation of national identity. Today, representing
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English cuisine, we, first of all, think about pudding, roast beef and beef steak. We
will assign pasta to Italians and jokingly call the French “frog eaters”.

Climate also played an important role in this matter. Food storage conditions,
the possibility of its consumption, as well as hazard contamination of various
dangerous viruses and poisoning predetermined the choice of food and methods of
cooking. For example, Indian cuisine is famous for extremely spicy food, which can
be explained by disinfection rules. For the same reasons, many residents of countries
with hot climate do not consume dairy and other perishable products.

Of course, a great role in the gastronomic choice was played by religion.
Religion, prescribing laws and restrictions, could not but affect the sphere of food.
And as it spread, people, as a rule, began to abandon certain products in order to lead
arighteous lifestyle. Prohibitions during fasting have become an important component
in the national self-identification.Of course, new norms often organically fit in an
already prevailing system. So, for example, today Muslims and Jews do not consume
pork, Hindus do not eat animal meat at all, and Russians mark Pancake week as a kind
of echo of pagan times.

Both food and language are used to maintain and create human relationships.
The dinner table is a rich site for socialization and language acquisition. Eating and
talking are used to construct social hierarchies, class, ethnicity, caste, the difference
between rich and poor. The way we speak and what we eat is not based on individual
choice only, but also on the society we live in and the place in society we occupy or
wish to occupy.

Both food and language have an intricate connection to power: in the world at
large (the distribution of meat, of land) as well as in smaller groups (Father gets served
first!). Because of this interconnectedness on so many plains, both eating and talking
can only be grasped in their context. “Foodways can only be understood holistically”
[1 2005: 7], and so can language.

Food is not only sustenance and language not only a tool to transmit information.
Only humans flavor their food and create unique dishes and food styles, such as
sandwiches and banquets.
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Similarly, only humans have created a communication system that allows for
international treaties, scribbled shopping lists and email. National foods and national
languages are claimed to construct national identity (9: 174). Since both do more than
cater for bare necessities, they represent perfect sites for social studies.

It’s of interest to mention that in Proust’s ‘A la recherche du temps perdu’, a
madeleine (a cake) soaked in tea evokes long-lost childhood memories. The taste of
this cake brings forth chains of associations connected to the protagonist’s early years.
Words can have the same magic. They may also bring back fond childhood memories.

While food enters the body through the mouth, language leaves the body through
the same cavity in its primary, spoken form. This physical proximity may produce a
need for complementariness, to a certain extent as a necessity, but also as a culturally
constructed norm: either you eat or you speak.

Both food and language are fabricated by building larger units out of smaller
entities: ingredients make dishes and then make meals; sounds make words and then
make utterances and make texts.

Both depend on the social context and their actual use by people at a specific
moment for their meaning: a bun as such is devoid of meaning, a bun served in bed on
a Sunday morning together with other breakfast ingredients is a meaningful act.

Furthermore, food consumption and language used together often characterize
settings, speech events or space. At a Western birthday party, the verbal act of
congratulating together with a cake as food choice constitute the core festive elements.
In a transcendental setting like the Eucharist, the body and blood of Christ are
consumed while a set of specific words are pronounced.

The problem of intercultural differences is the central question of linguocultural
science, which studies objects and phenomena unique to a particular culture (eg
Schnaps, Eifbein, Sauerkraut mit Wiirtschen in UKrainian culture). To the category of
non-equivalent lexicon we may find either newly formed lexical units or the ones that
haven/t been registered in the dictionary or the ones that are unique in a sense that they
belong to only one particular socium. These are the ways in which the “food” concept
Is represented in the English language, for example: “fast food”; “lager” — a drink that
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contains a small amount of alcohol; “ginger beer” — a drink made of beer and ginger
with a small amount of alcohol; “Cookies” — salty biscuits for beer.

Non-equivalent lexicon, no doubt, illustrates the idea of reflection of reality in
the language, but they are few in the vocabulary of the language.This makes the
question of the presence of interlingual synonyms (and especially of interlingual
equivalents) very problematic” [8, p. 51]. However, the peculiarities of national
cuisine are a reflection of the traditions that, since the most recent times and up to the
present moment, accompany the social existence of a person in culture. The realities
of traditional existence and national mythology are especially constant and exist
throughout the history of the nation: such lexical units as borsch, kasha,
holodets,varenyky, kefir and others fix the contemporary and historical background
information that represents fragments of the Ukrainian picture of the world, old and
new. The implicit meanings proclaimed in these gastronomic terms reveal not only the
traditional minds of living and being, but also reflecting the climatic peculiarities of
life.

The peculiarities of national cuisine are explained, as a rule, by the climatic
conditions of people's lives. For example, in Ukraine in winter it is very difficult to
survive without a soup. The colder the climate, the “heavier” and more calorious is the
food, the slower it is digested, because there must be a source of internal heat in the
body. This is the reason for the popularity of the first dishes in Ukraine.

Among the layers of vocabulary that are distinguished by their distinctive
national representativity, vivid national and cultural disparity, the researchers
distinguish the so-called ethnographic realities. Thus, such special thematic groups as
food and drinks are the names of realities that explicate the cultures of different
nations: churrasko (fried in charcoal meat), in the Ukrainian language — shashlyk; lacro
(stewed meat with vegetables) — ragou; beef (beef soup) — beef soup, hash; tutu (bean
dish) — lobby; grape (grape vodka) — chacha; sangria (drink of water, red wine and
sugar) — glintwein. As for the national affiliation of some dishes, such as, for example,
pies with apple stuff, strudel, apple pies, which are baked everywhere where apples
grow, there are heated discussions. Germans claim strudel to be their national dish and
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bake it with chicken, cherry, apples and even sour cabbage. The cuisine of different
countries has its own differences that reflect the specifics of cultural status and
development of the country.

So to sum up the results of our research it should be mentioned that the language
personality is known to exist in a particular culture and possess basic values — cultural
concepts. The concepts existing in the collective consciousness are of the greatest
interest to linguists. They are existentially significant for both an individual
personality and collective cultural identity in general.

The problem of definition of “Food” as the cultural concept in modern language
theory in the 21 century arouses an increased interest of linguists and
linguoculturalists. This notion in linguistic culture is one of the least studied and
defined, although its significance and cultural values are quite high. In the system of
national values, the cultural concept “Food” occupies one of the key positions. This
phenomenon may be considered from different positions. Under the gastronomic
discourse in our work we understand a special kind of verbal-social discourse, the
purpose of which is the achievement of a certain type of communication. This is a
piece of text or speech related to the nutrition process, in which participants are
considered, conditions, methods of communication, the environment in which the
conversation takes place.

Gastronomic preferences have been formed throughout many centuries, and, of
course, such features as geographical location, climate, religion, traditions and
foundations, as well as economic factors could not but affect them.
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